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BSH are Home Appliances for daily use

44

Oven Cooking 

Cooling 

Dish Care

Laundry Care

Small Appliances

Surface Cooking & 
Ventilation
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BSH in numbers - Fiscal Year 2021

No. 1 

40

3.5 % 62,000

4.9 %€ 15.6 bn

In Europe

Production Sites

Investments Employees

Research & DevelopmentTurnover
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BSH footprint 2022

Chennai

Cairo Nanjing

Chuzhou
CerkezköyTrauenreut

St Petersburg

Michalovce

Lodz

Giengen
Dillingen

Bretten

Lipsheim

Nauen

Bad Neustadt Wroclaw

Rzeszow

Santander

Montanana

La Cartuja

Esquiroz
Nazarje

Callao

New BernLa Follette

Monterrey

Laundry care
Cooling
Cooking
Dish care
Consumer products
Pumps & drives 
Zebra locations

Overview:
 24 production sites
 40 factories
 2 new sites in construction

Trauenreut
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Our Brands
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Appliance Brands
Home Appliances under the brands

Ecosystem Brand

Service Brands
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Become the Household Appliances leader in product innovation and 
sustainability
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GLOBAL
STRATEGIC
PRIORITIES

Consumer-centricity and
consumer-driven innovations

Competitive
offer

Win consumers with
integrated solutions

Invest in people and
live our We LEAD BSH values

Be a sustainability
role model

Consumer-oriented go-to-
market and push toward D2C



2022-07-21 LERNREISE 07/2022

A key element to achieve true sustainability is adapting our business to a 
circular economy 
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Circular 
Economy

Repair Produce Recycle Refurbish

(Re-) Use
Share
Lease

X

new circular 
business models

carbon neutral 
operation

new material 
&

substance strategy
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Making better use of resources and increasing recycling rates is key for 
our circular economy approach
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Target
2030

Target
2025

New material & substances strategy:

Recyclability of 
materials in products >80% >95%
Recycled materials in 
products >25% >50%
Reduction of CO2
material footprint
compared to 2018 

>10% >15%


